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The Umicore marque
Section 1



Umicore’s high-efficiency germanium- 
based solar cells are used in the bulk 
of the satellites launched today.
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The Umicore marque

The Umicore wordmarque
Our name reflects our position at the core of the 
material world, and retains a subtle reference to 
our heritage as UM. 
The wordmarque is based on the Dax typeface 
but has been modified to give optimum legibility, 
clarity and strength.

The Umicore symbol
The symbol incorporates several ideas. Firstly, the 
circular shape suggests that we are at the core of the 
material world. Secondly, the ripple effect symbolises 
our widespread influence on people's lives. Finally, 
the colours suggest earth and sky, to illustrate our 
responsibility towards the natural world.

Our marque is made up of a "wordmarque" - the name Umicore - 
and a symbol. These 2 elements have been designed to bring to 
life visually the idea of 'materials for a better life'.

The Umicore symbol

The Umicore wordmarque

It is absolutely not allowed to break down the 
Umicore marque (logo) into separate elements. 
Neither the 'wordmarque' [umicore] nor the symbol 
can be used separately.

!
Important note
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Focus on clean technologies
Sustainable development

Colour versions
The Umicore marque is available in a series of different colour versions. These pages 
explain where to use each version. The marque should usually appear on a white 
background. However, on certain applications where the background cannot be changed 
to white, such as drums, standard brown envelopes, etc., the white version or the black 
version should be used according to the most appropriate harmony with the background.

Digital version

This version is used on all digital applications, such 
as website, PowerPoint® presentations, and for 
television (video). To ensure optimum resolution and 
clarity, the marque is available in a series of sizes 
and formats, including GIF & JPEG for website, WMF 
for PowerPoint® and Word®, and BMP, EPS, TIFF for 
other applications.

Powerpoint® and Word® are 
registered trademarks of 
the Microsoft Corporation. 
©Copyright 2001 Microsoft 
Corporation.

CMYK version

This version is used for full colour printed 
applications, such as literature and advertising.
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Umicore
Broekstraat 31 Rue du Marais 
B-1000 Brussels, Belgium 
Tel +32 2 227 70 68 Fax +32 2 227 79 03 
Mobile: +32 475 97 00 47 
e-mail: ronny.vanloock@umicore.com 
www.umicore.com

Ronny Van Loock
Multimedia Applications Manager

Business Unit
2nd LineFax

Umicore Korea Ltd
410, CHaam-Dong, Cheonan-city
Chungnam 330-200, South Korea
www.umicore.com

Tel: +82 41 620 0200
Fax: +82 41 620 0201
e-mail: info@umicore.com

VAT BE401 574 852
Bank 210_0052900-87 TRB 85382
Registered Offi ce: Broekstraat 31 rue du Marais, B-1000 Brussels, Belgium

To: Mr. Jack Roberts From: Andrew Other
Company: NewCo Phone: +32 123 456 78
Fax No: +32 123 456 78 Fax No: +32 123 456 78
Date: 23 Februar   z 2008 Page: 1 of 1

Subject of fax

agna consecte conullan eugait iril iureet incipit eraessis nonse modiam dolobor susci blaor sum velis nos adignim nostin 
utpat, sustrud diat nim nit lutatie mincip ex esequat praese consequat. Rud tie consenim zzril el dignis niam, quatet nos dignit 
del iusto del ut nibh ent nit aut ad ercinit non ut am init wiscinis niam ipit utpatio consequat wisit verit praessed dolorero 
doloreet wis doloreet, sed eseniatem qui bla facing enim in eliquam etummolent adionsequam volum doloborper suscip 
ea facipis augait volutet am vero euisl dolorerat, consenibh euis auguero dolore moloreetum dolesenim quis diam irillam, 
quissenim dolore vulluptatie dolore ea ad tatin veliquatie facipsusto eugiam il exer sustrud eui bla feugiam consendio corem 
augiam etuero dolorpe rcipsusto eu feu facilit wisl erat.

Er amet velessi tatis aci tisi tatem do commodip euisse conse eraestrud min veliquis nos dolestinit ver iril in utat. Em in vul-
lan eumsan utat acin exerat, sequis augait alis dip ex euguerit augiam eumsan ex eriusto er sed et prat alismolorper accum 
nonulputem quam ipsumsan ulputetum iure core magna facil ullandignim zzrit volessequi ea feumsandre dolesto core molut 
nonsequi et nostrud tincilit ulput volorero conse vullam eum ese tie endignit veniat, qui tiniat, quip ent in ulla feuisismod 
ercinisim velisis nulpute ea core commodo lobore dolor alis accumsandip ercipis alit nonum nos nit velis aliquamconum 
zzriureet, sum ero conum iriliquam ipit, commy nim inis augiatin ut wismole ndrerosto odolendignim nibh eniat, sent at, 
quam ipsum doluptat. Si et pratismod dit lutat nulla faciduisl irilit illaorp erilit nulputpat, venim zzrit vendre dolor sim acincil 
landip erit numsan ex etueraessit auguer aut velenis modigna autpatin ea alit doloborem dunt iriureetum ad dolor alit atum 
zzriure molobore feu feugiat. Ut vullutet niamet lore ex eugiam quisim quat, ver alis et, se feugait utem in vulla augait lortis 
acipsum augait alismolor auguer sustinis erci tinim doluptat, quissectem zzriusto odit lam veros adignisl er iure con exer alis 
aliscilit, vullumsan hent utat praesto odit wiscipit, summy nibh eum ex erosto odio eum venibh ex eui bla feugait exero cor 
se ex enisit alis do consent wis dunt iusto esto et incidunt ad exerostie modignis delis adiamco mmodiam iure dipis aliquisl 
delismod ea consequi tet dipit, qui bla cortio dignisi.

Dipsummy nulpute digna feugiamet ad molore facincilit utpat. Num zzrit illummo dolummodiate modipit amet, sis dolor irili-
quatum nos nisi exer at dolorpe rostisl dolenim iuscing euis aliquat acidunt alit alisit lobore feuip euguer sum num venisi.
Ulputem dolore dolobor ercing esendio odolessis dolorer cillam del exeraes equisit pratum do conullaoreet luptat dit lut il ing 
eugait nit nim etummodigna consed magna feugiat praestin hendre faccum iriure veliquipsum iusci tis ad erciduisim esequat, 
con hendreetum incillandre velesectem iure feumsan ulla commod et pratem in vulput wisisim autatummy nonsequam, 
quam euiscillam quipis dolorpero conse tie dolobore modolob orercil doleniam ilit augue minci enim veros adigna faci blaor 
iriusci liquis amconse facilisi.

Yours sincerely,

Andrew Other
Marketing Manager

2-colour version

This version is used on all 2-colour applications such 
as stationery. The 2 spot colours are Umicore Blue 
and Umicore Green. The darker green graduation is 
achieved by overprinting Umicore Blue (lower part of 
the symbol is a graduation of white and blue) on top 
of Umicore Green.

Please refer to page 3.2 
for acceptable spot colour 
standards.

Please refer to page 3.2 
for acceptable spot colour 
standards.

Single colour version

This version is used where only 1 colour printing 
is possible, such as faxes and forms. It should only 
appear in black or Umicore Blue (spot colour).

The black version may also be used on lightly 
coloured backgrounds (e.g. standard brown 
envelopes).

Always ensure there is enough contrast for the 
marque to appear clear and legible.

The white version

This version is used only on coloured backgrounds, 
such as packaging and promotional items.

Always ensure there is enough contrast for the 
marque to appear clearly and legibly.
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The business unit marque
Our business units have names incorporated into the Umicore name. In this way the 
business units have marques of their own which are consistent with the Umicore 
visual identity. Note that only business units can have their own marque (business 
groups, departments, services, subsidiaries, etc. cannot have their own marque, they 
should use the Umicore marque).

The Umicore symbol

Business unit name

Dax Regular Dax Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz



1.5The Umicore marque |Umicore brand identity guidelines |

Zinc Chemicals Precious Metals
Refining

The business unit marque consists of two elements: 
the Umicore marque and the name of the business 
unit. The business unit name uses the typeface 
Dax Regular, to complement the Umicore marque. 
These two elements should be used together for all 
Umicore business unit applications.

The business unit names are sized and positioned 
as shown above, with the letter spacing adjusted to 
match aesthetically the Umicore wordmarque. The 
business unit marque is available in the same colour 
versions as the Umicore marque. The business unit 
name should never pass the Umicore wordmarque at 
the left, a second line has to be used.

Refer to relevant sections for information on applying 
the marques. Only corporate communication can 
create or adapt logos!

!
Important note
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Business Unit

✗✓

✓

The strapline
The strapline 'materials for a better life' is a simple, clear expression of Umicore's 
mission - producing materials which improve quality of life around the world, whilst 
respecting the natural world. Please note that the strapline is a special artwork and 
not a typeface.

Lock-up
The preferred way of using the strapline, is in a special 'lock-up' 
with the Umicore marque. The size and position of the strapline are 
fixed and should not be altered. This marque is used on all corporate 
literature, advertising, exhibitions and promotional items, and is 
available in the same colour version as the Umicore wordmarque. The 
strapline cannot appear with the business unit marques. Nor should it 
appear on stationery or forms.

Same field of vision
To emphasize the strapline, it can be used separately from the 
Umicore marque. It can appear vertically or horizontally, but should 
always be in the same field of vision - this means the strapline 
should not appear in isolation. Also make sure it does not appear 
in the clear space at the top of applications next to the Umicore 
marque.

As a general rule, the strapline should appear in the opposite corner 
to the Umicore marque, and should be between 2x and 4x the 
width of the marque. If smaller, the strapline will not be prominent 
enough. If larger, the strapline will dominate the Umicore marque.

Straplines on business unit level are possible, respecting the rules about 
using the Group strapline. Business unit straplines can never replace 
"materials for a better life" and should also be used in conjunction with the 
business unit logo. They should also be created in the same style as the 
Group's strapline. Creation of business unit straplines is the responsibility of 
the Corporate Communication department.

!
Important note

www.umicore.com

Keeping the fl ow
of information going

Specialized in
electroplating with 
precious metals

www.umicore.com

Keeping the fl ow
of information going

Specialized in
electroplating with 
precious metals

Example of a business unit strapline
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Zinc Chemicals

Zinc Chemicals

Zinc Chemicals Zinc Chemicals

The exclusion zone

Minimum sizes

To ensure that Umicore marques are always clear and consistent, we use an 'exclusion 
zone'. The dotted line indicates the area where no other graphic elements or text  
should appear, such as department (e.g. Finance, Communication, etc.), subsidiaries  
(e.g. Korea, etc.), business lines (e.g. Substrates, etc.), or products (e.g. NanoGrain®, etc.). 

Again to ensure the Umicore marques are always clear and consistent, we have 
established the following minimum sizes for print and digital applications. Please note 
all measurements are based on the width of the Umicore marque.

X
X

X X

1.5X

X

X
0.5X

180 pixels

30mm 20mm 20mm

120 pixels 120 pixels

0.75X

0.75X 0.75X 0.75X

0.75X 0.75X

X
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Communication

umicore

This is dummy text. It is intended to be read but have no meaning. 
As a simulation of actual copy, using ordinary words with normal letter 
frequencies, it cannot deceive the eye nor brain. This is dummy text. 
It is intended to be read but have no meaning. As a simulation of actual 
copy, using ordinary words with normal letter frequencies, it cannot 
deceive the eye nor brain.This is dummy text. It is intended to be read 
but have no meaning. As a simulation of actual copy, using ordinary 
words with normal letter frequencies, it cannot deceive the eye nor 
brain. This is dummy text. It is intended to be read but have no meaning. 

Building Products

✗

✗

✗

✗ ✗

✗

✗

✗

✗

✗ ✗ ✗

Do not create new lock-ups of the 
Umicore marque.

Do not modify or distort the 
Umicore marque.

Do not use elements of the Umicore 
marque separately.

Do not alter the relationship of the 
strapline to the Umicore marque.

Do not create new marques from the 
business unit names and symbol.

Do not enclose the Umicore 
marque within another shape.

Do not recreate the Umicore 
name in another typeface.

Do not alter the relationship 
between the Umicore wordmarque 
and the Umicore symbol.

Do not alter the colours 
in the Umicore marque.

Do not use the Umicore marque on black 
or coloured backgrounds. 
The only exception is on PC desktop screens.

Do not use the Umicore marque  
as a background.

Do not use the Umicore marque  
as a pattern.

Please do not…




