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Section 6

The literature system




Umicore is committed to sustainable development.
As main sponsor of the Belgian Solar Team it
supports ‘green energy” initiatives.
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Umicore brand identity quidelines | The literature system | 6.1

The literature system outlines the visual style for Umicore’s corporate and product
brochures, and sets the style for other publications not covered in these quidelines,
such as newsletters. Umicore literature should build a strong and consistent style,
working with the Umicore marque and basic elements. This section illustrates how the
system works through examples of covers, back covers and spreads.

Example of back cover

Example of spread

() &
Focus on clean technologies &

Sustainable development

Example of cover
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6.2 | The literature system | Umicore brand identity guidelines Fold out here |

Corporate brochures are for public consumption and
should therefore widely communicate Umicore’s
mission, ‘materials for a better life’. To emphasise their
importance, corporate brochures are designed in a
special format (210 x 260mm), slightly shorter than A4.

Examples of corporate brochure covers
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umicore
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Focus on clean technologies.
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Sustainable development

These brochures should always use

the Umicore marque with the strapline.

The position and size of the marque and
horizon line device should always follow the
example above. Imagery should be selected
so that each brochure is individual, but all
brochures together should create a better
understanding of ‘materials for a better life’.

(For further details on selecting photography,
please go to the Group image bank available
on the Group Intranet).

Headings and sub-headings may be used
when required.

See detailed guidelines overleaf.



6.2 (Fold out) | The literature system | Umicore brand identity quidelines
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Artwork specifications Stock specifications

Format: 210 x 260mm Front and back cover: Munken Lynx Uncoated 300 g/m?

Print: 4-colour CMYK Brochure spreads: Munken Lynx Uncoated 150 g/m?

Fully recycled stocks may be used
instead of Munken Lynx. See page 3.15
on recommended stocks.

Heading: Dax Regular 37/46pt

Sub-head: Dax Regular 23/30pt



Product brand umi,core. B
Business Unit: .

umicore

Business Unit:
2nd Line 12,5

Artwork specifications Stock specifications

Format: 210 x 297mm Front and back cover: Munken Lynx Uncoated 300 g/m?

o 2
Print: 4-colour CMYK Brochure spreads: Munken Lynx Uncoated 150 g/m

. . Fully recycled stocks may be used
Umicore product brand (where appropriate): instead of Munken Lynx. See page 3.15

Dax Medium 21/24pt (aligned with master brand) o, recommended stocks.
Heading: Dax Regular 37/46pt

Sub-head: Dax Reqular 23/30pt

Business unit/line marque artwork should be created
from the master file found on the CD-Rom artwork in
this guidelines manual.
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| Fold out here Umicore brand identity guidelines | The literature system | 6.3

All product brochures for business units, business lines,
departments and products of Umicore have a similar
look and feel to corporate brochures. However they
should be standard A4 format.

Examples of product brochure covers

umicore\@J

Rescarch nanogai umicore

NanoMaterials:
solutions partner

These brochures should use either the
Umicore marque with the strapline, or
the appropriate business unit marque.
The position of the marques is fixed. The
colour of the horizon line device should
work in harmony with the cover image
and not contrast with it. Make sure you
achieve clarity and legibility when using
headings, by taking care when choosing
the position and the colour of the text.

When product brands need to be applied
to product brochures, they should be
placed in the top left corner on the same
level as the wordmarque.

Only product brands (e.g. Nanograin®,
Zano®) can be placed above the horizon
line device.

See detailed guidelines overleaf.

Only white or Umicore secondary colours
(used in the horizon line device) should
be used for the headings and sub-
headings.

6.4 | The literature system | Umicore brand identity quidelines

Back covers of all brochures should work in harmony with the front covers. The
colours should be the same as the horizon line device on the front, and not
contrast with it. All formats follow the same grid measurements and typographic

specifications.

Example of corporate brochure

Focus

Sustainab|

Corporate brochure back cover

The corporate brochure back cover should always
use the Umicore Green from the horizon line
device. Do not use illustration, photography or the
Umicore marque. The only information that should
appear is the appropriate Umicore address, and
where suitable, a caption about the cover image.

The horizon line device and photography should
not be used on the back page.

Example of product brochure

umicore

Research

Product brochure back cover

The product brochure back cover should always
use the colour of the horizon line device on the
front cover. Do not use illustration, photography
or the Umicore marque. The only information that
should appear is the appropriate Umicore address,
and where suitable, a caption about the cover
image.

The horizon line device and photography should
not be used on the back page.

Product sheet (flyer) - ‘leaflet’ (folded) - brochure (stapled)

Example of product sheet

nanograi

Product card back cover

For product sheets (or 4- to 6-page leaflet
brochures) the back can be used like an internal
spread. The address must still appear on the
bottom in the same position as on all other
brochure back covers. Also, the optional cover shot
caption can appear on this back cover, but can not
move up or down to suit the design. Colour should
take reference from the secondary colour in the
used horizon line device.

The horizon line device should not be used on the
back page.



Artwork specifications
Format:

Corporate brochure 210 x 260 mm
All other brochures 210 x 297 mm

Print: 4-colour CMYK

Departments or subsidiaries of Umicore (where
appropriate):

Dax Medium/Regqular 7/8pt

Postal and web address: Dax Reqular 7/8pt
(groups of numbers 6.75/8pt)

Company telephone, fax and e-mail or personal
telephone and fax:

Dax Regular 7/8pt

(groups of numbers 6.75/8pt)

VAT, Bank references or personal e-mail:
Dax Regular 7/8pt

(groups of numbers 6.75/8pt)

Registered office address: Dax Reqgular 5/8pt

Cover shot details: Dax Regular 8/9pt

Umicore brand identity quidelines | The literature system | 6.5

Stock specifications

Front and back cover: Munken Lynx Uncoated 300 g/m?
Brochure spreads: Munken Lynx Uncoated 150 g/m?
Fully recycled stocks may be used instead

of Munken Lynx. See page 3.15 on
recommended stocks.



6.6 | The literature system | Umicore brand identity guidelines

Photography, illustrations, the straight horizon line device, typography and secondary
colour palette can all be combined to create a distinctive style for corporate, business
unit and product spreads. The way the elements are used can be adjusted to suit
different types of brochures (from corporate to business unit or product).

Examples of corporate brochure spread

Examples of product brochure spread
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Umicore brand identity quidelines | The literature system | 6.7

A six column grid has been set up which should form the basis for all brochure
spreads. The grid can be used to create different column combinations for text, and
can be used to align photography, illustrations and charts. Using the grid will ensure
that all brochure spreads have a common consistent style. By merging columns from
the basic grid, 2- and 3-column layouts can be easily created.




6.8 | The literature system | Umicore brand identity guidelines

Brochure typography should always work in harmony with the other basic elements,
and should always be simple and clear. A series of type sizes and use of colours has
been developed for headings, feature text, sub-headings, body copy and for captions.

These should be used throughout brochure spreads to ensure all literature has a

common consistent style.

Example of recommended typography sizes

Heading: Dax Reqular 34/38pt

Option 1 feature text: Dax light 21/23pt, range left.
Any primary or secondary colour can be used.

Option 2 feature text: Dax Light 16/22pt, range left. Any primary or secondary
colour can be used. Black should not be used.

Sub-heading, range bottom left: Dax Medium 10.5pt/11pt

Body copy: Dax Regular 8/9.5pt, range left. Space after body copy should be
4.75pt.

As a simulation actual copy, using ordinary words with normal letter frequencies,
it cannot deceive the eye or brain. This is dummy text it is intended to be read
but have no meaning. As a simulation actual copy, using ordinary words with
normal letter frequencies, it cannot deceive the eye or brain. This is dummy

text it is intended to be read but have no meaning. As a simulation actual copy,
using ordinary words with normal letter frequencies, it cannot deceive the eye
or brain. This is dummy text it is intended to be read but have no meaning. As

a simulation actual copy, using ordinary words with normal letter frequencies, it
cannot deceive the eye or brain. This is dummy text it is intended to be read but
have no meaning. As a simulation actual copy, using ordinary words with normal
letter frequencies, it cannot deceive the eye or brain. This is dummy text it is
intended to be read but have no meaning.

1| Captions: Dax Medium
7/8.5pt, black.
Number & bracket: Dax
Regular 7/8.5pt, any
secondary colour/black.
All ranged left.

Headings should not exceed more than four lines
sub-heading, range bottom left

Body copy: Dax Reqular 8/9.5pt, range left. Space after body copy should be
4.75pt.

As a simulation actual copy, using ordinary words with normal letter frequencies,
it cannot deceive the eye or brain.

Space before sub-heading: 9.5pt
Space after sub-heading: 4.75pt

This is dummy text it is intended to be read but have no meaning. As a
simulation actual copy, using ordinary words with normal letter frequencies, it
cannot deceive the eye or brain. This is dummy text it is intended to be read but
have no meaning. As a simulation actual copy, using ordinary words with normal
letter frequencies, it cannot deceive the eye or brain. This is dummy text it is
intended to be read but have no meaning.




Umicore brand identity quidelines | The literature system | 6.9

The grid can be used to create either two or three column grids for general text.
However, these do not always need to be set solidly. Create instead a more spacious
design which will make the brochure more dynamic and exciting.

Examples of 3 column grid layouts

This is a dummy

3 lines 2 lines

This is'a dumimy heading

subtitle text set on | Subtitle text set on

One line subtitle

Dip eraestiud tatve elit lore Dip eraestrud tatue elitlore Dip eraestrud tatue elitlore
magnit praesseniat. Ut lore duis |~ magnit praesseniat, Ut lore duis | magnit praesseniat. Ut lore duis
amcommod mod eugue doluptat ~ amcommod mod eugue doluptat ~ amcommod mod eugue doluptat
luptat. Ut doloborerat vel ero luptat. Ut doloborefat vel ero luptat. Ut doloborerat vel ero
‘odolent utpat iuste dit iurer ipit ' odolent utpat iustie ditiurer ipit ' odolent utpat iustie di iurer pit

Tat velestrud magnit vels!

prate magna feviscing eu
feuguerosto essi feuguerosto essi

atuer si blaorer

Tat velestrud magnit velis!
ulla faciit, consenis nulput ulla facinit, consenis nulput
prate magna feviscing eu

nulluptating eugueril ut eum nim uteum nim uteum nim
atipismolestin hendigna ad tat  atipismolestin hendigna ad tat | atipismolestin hendigna ad tat
prat. Ut et nos num euipit, core | prat. Ut et nos num euipit, core | prat. Ut et nos num euipit, core

dunt velenibh erate molobor aute | dunt velenibh erate molobor aute | dunt velenibh erate molobor aute
deliqui ssecte molore commy nim | deliqui ssecte molore commy nim | deliqui ssecte molore commy nim
vel etummyOrtie tissit wis aute | vel etummyOrte tisit wis aute | vel etummyOrti tisit wis aute
faccum quat it am, . faccum quat it am, si. faccum quat it am, si.

Tat velestrud magnit vels!
ulla facinit, consenis nulput
prate magna feviscing ev
feuguerosto essi

Lore magna feu faccum verostrud | Lore magna feu faccum verostrud - Lore magna feu faccum verostrud

magnit ipisilscipis cilaore del | magnit ipisclisipis cilaore del | magait pisci icipis cilaore del
dolor sum iliquam commoluptat ' dolor sum iliquam commoluptat  dolor sum fliquar commoluptat
aut it dolenim exercidunt aut it dolenim exercidunt aut it dolenim exercidu
wissenim null feum quat wis wissenim nulla feum quat wis wissenim nula feum quat wis
nim init dolutatet venim zzrt aim init dolutatet venim zzrit nim init dolutatet venim zzit
atuer s blaorer atuer i blaorer atuer i blaorer
Lore magna feu faccum verostrud | Lore magna feu faccum verostrud | Lore magna feu faccum verostrud
magni sl i dlore el | magnit sl s claore del | magnt sl i laore el
moluptat 1 dolor sum iliquam commaluptat

cut it dlemim axrcdunt

wissenim nula feum qu:

nim init dolutatet venim zzrit
I

at wis

ERTTmp—
s
Comens g ot
g g e
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This is a dummy subtitle text set on 3

This is a dummy subtitle text set on 3
linesLestrud dolortin ut adionse tio et
at.Dolore faccum voloftie molendre con

Dip eraestrud tatue Dip eraestrud tatue elit

elitlore magnit praesseniat. Ut lore magnit praesseniat. Ut lore:
ore duis amcommod mod evgue ' duis amcommod mod eugue:
oluptat luptat. Ut doloborerat vel ' doluptat luptat. Ut doloborerat vel
o odolent utpat iustie ditiurer | ero odolent utpat iustie dit urer
pit nulluptating eugueril ut eum | it nulluptating eugueril ut eum
aim at ipismolestin hendigna ad | nim at ipismolestin hendigna ad
fat prat. Ut et nos num euipit, core | tat prat. UL et nos num euipit, core
dunt velenibh erate molobor aute | dunt velenibh erate molobor aute
deliqui ssecte molore commy im | deliqui ssecte molare commy nim

vel etwmmyortie tsst wis aute | vel etummyOrtie tsst wis aute
faccum quat it am, si. faccum quat it am, s
Tat velestrud magnit Tat velestrud magnit vels!

ulla facinit, consenis nulput
prate magna feviscing ev
feuguerosto essi

velisl

Hls i, consans ruput
prate magna feviscing el
feuguerosto essi. Lore magna feu faccum verostrud

magnit ipiscil scipis cillaore del
dolor sum liquam commoluptat
aut it dolenim éxercidunt
wissenim nula feum quat wis
nim init dolutatet venim zzit
atuersi blaorer

Lore magna feu faccum verostrud
magnit ipisiliscipis cillaore del
dolor sum iliquam commoluptat
aut it dolenim exercidunt
wissenim nula feum quat wis
fim init dolutatet venim zzrit
atuer i blaorer Lore magna feu faccum verostrud
magnit ipisil scipis cillaore del

Lore magna feu faccum verostrud 90107 sum lguam commoluptat

magnit ipisiliscipis cillaore del
dolor sum liquam commoluptat
atuer i blaorer

This is'a dummy heading

This is a dummy subtitle text set on 3 linesLaore tat, con ut
exercipis him nonum acil iure dolore tatuetdt, summodolor si
tie magnit prat wis digna faccum,esse molor sequis deliqua
mcommy iiscin vel dit lam elenit auguer si tatuercin utat,

Dip eraestrud tatue

elitlore magnit praesseniat. Ut

lore duis amcommod mod eugue | elitlore magnit praesseniat. Ut | leltlore magnit praessenat. Ut
doluptat uptat. t doloborerat vel | lore duis amcommod mod eugue | lore duis amcommod mod eugue
efo odolent utpat iuste dit urer | doluptat luptat. Ut doloborerat vel | doluptat luptat. Ut doloborerat vel
ipit nulluptating eugueril ut eum | ero odolent utpat ustie ditiurer | ero odolent utpat iustie dit urer
nim at ipismolestin hendigna ad | ipit null weum | ipit ut eum
tat prat. Ut et nos num euipit, nim at ipismolestin hendigna ad  nim at ipismolestin hendigna ad

core dunt velenibh erate molobor | tat prat. Ut et nos num euipit, core - tat prat. Ut et nos num eupit, core.

aute deliqui secte molore

dunt velenibh erate molobor aute ' dunt velenibh erate molabor aute

‘commy nim vel etummyOrtie deliqui ssecte molore commy nim | deliqui ssecte molore commy nim
tisst wis aute fatcum quat it vel etummyortie tisst wis aute | vel etummyortie tisit wis aute
am, si.Tum at ipit aitlandre faccum quat it am, siTum at ipit | faccum quat irt am, s Tum at ipit

volenis augait autpat. alt landre volenis augait autpat. | alit landre volenis augait autpat.

Examples of 2 column grid layouts

elitlore magnit praesseniat. Ut lore duis amcommod
mod eugue doluptat luptat. Ut doloborerat vel ero
odolent utpat ustie dit urer ipit nulluptating eugueril
ut eum nim at ipismolestin hendigna ad tat prat. Ut et
hos num euipt, core dunt velenibh erate molobor aute
eliquissecte molore commy nim vel etummyOrtie
tisst wis aute faccum quat it am, s

ull facinit, consenis nulput prate maga feuiscing
e feuguerosto essi.

Lore magna feu faccum verostrud magnit piscil iscipis
cillaore del dolor sum iliquam commoluptat aut nit
dolenim exercidunt wissenim nulla feum quat wis nim
nit dolutatet venim zzrit atuer si blaorer

Lore magna feu faccum verostiud magnit ipisil scipis
cillaore del dolor sum iiquam commoluptat atver si

blacrerPat lor in etummodip ex exeros eriit wismolo.
ionsed ercin erat, consecte dignibh euipit ad tie do
conse modalobore ming et vulluptat.

Min utpat, secte facip ea atet, volaboreet utat. Ut
ipiscl luptatue dipit laoreratum delis ea ad te facila
meonsecte tio odoloreet aliquisl erclit vendit

Lore magna feu faccum verostrud magnit ipiscil iscipis

cillaore del dolor sum iliquam commoluptat atuer si
blaorerpat lor in etummodip ex exeros erilt wismolo
ionsed ercin erat, consecte dignibh euipit ad tie do
onse modolobote/ming et vulluptat

i utpat, secte fatip ea atet, voloboreet Iutat. Ut
ipiscl luptatue dipit laoreratum delis éa ad te facila
mconsecte tio odoloreet aliquis! ercilt vendit n
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This is a dunmy subtitle text set on 3

This is a dummy subtitle text set on 3
linesLestrud dolortin ut adionse tio et
at.Dolore faccum volortie molendre
conFaccum, quatetue eum dit, sequi
eriliquis ea feugiat dolore doloriiliquisi.

Dip eraestrud tatue

elit lore magnit prdesseniat. Ut lore duis amcommod mod eugue doluptat
uptat. Ut dolobarerat vel ero odolertt utpat iustie dit utef pit nulluptating
eugueril ut eum nim at ipismolestin hendigna ad tat prat. Ut et nos num
euipit, core dunt velenibh erate molobor aute deliqui ssecte molore
commy nim vel etummyOrtie isst wis aute faccum quat it am, s

Tat velestrud magnit velis| Tat velestrud magnit velis!
Tat velestrud magnit velis| Tat velestrud magnit velis!

ulla facinit, consenis nulput prate magna feuiscing eu feuguerosto essi
Lore magna feu faccum verostrud magt ipisci iscpis illaore del dolor
sum figuam commoluptat aut nit dolenim exercidunt wissenim nulla feum
Quat wis nim init dolutatet venim zzit atuer i blaorer

bore magna e g vemsnud gt e s o el o

sum fliguam commoluptat atuer si blagrerPat or in etummodip ex exeros

gt whmalo tigoped erch e, apscte Gonioh cuiit ad e do cnse
folobore ming et vulluptat Min utpat, secte facip ea atet, volobore

Toat UL et upotucdipt oteatum dets a a0t foela meonsecte ol

odaoreet aquil et vendt

nullaorero essi.

Lore magna feu faccum verostrud magit ipisci iscipis cillore del dolor
sum fliguam commoluptat atuer si blaorerPat or in etummodip ex exeros
ilit wismolo tionsed ercin erat, consecte dignibh euipit ad tie do conse
modolobore ming et vulluptat.

Min utpat, secte facip ea atet, voloboreet lutat. Ut ipiscl luptatue dipit
aoreratum delis ea ad te facilla mconsecte tio odoloreet aliqusl erciit
vendit netummodip ex exeros eilit wismolo rtionsed efcin erat, consecte
dignibh eipit ad tie do conse modolobore ming et vulluptat.

Min utpat, secte facip ea atet, voloboreet lutat. Ut ipiscil luptatue dipit
aoreratum delis e ad te facilla mcansecte tio odoloreet aliqus! erciit
secte facip ea atet, voloboreet lutat, Ut pisci luptatue dipit aoreratum
delis ea ad te facilla mconsecte tio adoloreet aliqusl ercit vendit n

Dip eraestrud tatue

elit lore magnit praesseniat. Ut lore duis amcommod
mod eugue doluptat luptat. t doloborerat vel ero
odolent utpat iustie dit iurer ipit nulluptating eugueril
ut eum nim at ipismolestin hendigna ad tat prat. Ut et
nos num euipit, core dunt velenibh erate molobor aute
deliqui ssecte molore commy nim vel etummyOrtie
Hissit wis aute faccum quat it am, s

Tat velestrud magnit velis| Tat velestrud,
magnit velisl Tat velestrud magnit velisl
Tat velestrud magnit velis)

ol i, consets wput pte mogn feuscg o
feuguerosto essi Lore magna feu faccum verostrud
magnt \pls(\\ mlp\s cillaore del dolor sum iliquam

t it dolenim exercidunt wissenim
s qua« wis nim init dolutatet venim zarit
atuer si blaorer

Lore magna feu faccum verostrud magit ipiscl iscipis
Gillaore del dolor'sum iliquam commoluptat atuer si
blaorerPat lor in etummodip ex exeros erilt wismolo
rionsed ercin erat, consecte dignibh euipit ad tie do
conse modolobore ming et vulluptat.Min utpat, secte
facip ea atet, voloboreet lutat. Ut ipiscil luptatuedipit
laoreratum delis ea ad te facilla mconsecte tio
odoloreet aliquis ercilt vendit

nullaorero éssi.

Lore magna feu faccum verostrud magit ipiscil iscips
cillaore del dolor sum liquam commoluptat atuer si
blaorerPat lorin etummodip ex exeros erilit wismolo
ftionsed ercin erat, consecte dignibh evipit ad tie do
conse modolobore ming et vulluptat.

Min utpat, secte facip ea atet, voloboreet lutat
Utipiscl luptatue dipit laoreratum delis ea ad te
facll meansecte o odoloret sl et vendt

netummodip ex exeros erlit wismolo rtionsed
e e onsectedgnih it od et canse
modalobore ming et vulluptat

Min utpat, secte facip ea atet, voloboreet lutat.
Utipiscl luptatue dipit laoreratum delis ea ad te
facilla mconsecte tio odoloreet aliquisl ercilt vendit
netummodip ex exeos erilit wismolo rtionsed
ercin erat, consegte dignibh euipit ad tie do conse
modalobore ming et vulluptat, Min utpat, secte
facip ea atet, voloboreet lutat. Ut piscl iuptatue:
dipit laoreratum delis ea ad te facilla mconsecte tio
odoloreet aliqui] erclt vendit n
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6.10 | The literature system | Umicore brand identity quidelines

Photography and illustrations can be used throughout spreads in different ways:

full page, as large graphical elements with a horizon line device, as full page images,
as large images (e.q. 1/2, 1/4 page etc.) and as detail or inset images. On certain
applications such as environmental and product brochures, illustration can be used
instead of photography. lllustration is not used on the cover of the brochure.

Using full page photography Using photography with the horizon line device

This maximizes the impact of the photography, This allows the photography to be powerful, whilst using the horizon
and should always be full bleed. line device as a way to separate it from all other elements.




Umicore brand identity quidelines | The literature system | 6.11

Using photography freely, set to the grid
Always set to the grid to ensure a clean layout and

a consistent look across all literature.
Do not juxtapose clashing coloured
photographs.

Do not place large amounts of text or
graphic elements on top of photography.

= R




6.12 | The literature system | Umicore brand identity quidelines

Please do not...

T A a .-nl.lm.;lf

. &
H o

backgrounds.

Do not put any other
elements above the curve
or headings over unclear

Do not use imagery on
back covers, except for
BN product sheets.

Do not misuse or use more than one
horizon line device per spread.

0 Do not use colours for text which contrast with the colour of the photo-

graphy, and always use the horizon line device across the whole spread.

Do not overuse secondary colours,
especially as backgrounds.

Do not try and squash too much information into a spread,
and do not split the horizon line device over a spread.






