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Section 8

Other applications
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Promotional items
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Promotional items help to make our brand visible in a much wider environment.
They are often seen in isolation, therefore, to make the most of this opportunity to
promote Umicore, the marque should appear with the strapline whenever possible.

The minimum size rule should be adhered to when placing the marque on
smaller items such as pens. The strapline should not appear on smaller items.
The strapline should always be legible.

“ Important note

It is absolutely not allowed to use the symbol separately from the
wordmarque.

The strapline can be used separately, but always in the same field of vision
with the marque.

If in doubt about how and where to place the marque, use of strapline, please
contact: Ronny Van Loock or
CorporateCommunication@umicore.com

The clear space rule should be adhered to when placing the marque on items
such as T-shirts, caps, bags, ... and it should only appear once in the same field
of vision. The marque should always be used with the strapline and placed in

prominent areas of the promotional items.

Stamping or engraving

The Umicore logo can be used for stamping or
traditional engraving as well as laser-engraving
applications. The stamping/engraving process
should adhere to the existing rules regarding the
use of colour on coloured backgrounds, or it can be
'transparent’ allowing the Umicore logo to adapt the
background's material or structure.

umicore
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Innavation Award
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in the category

“Technical Process
Improvement”
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Web applications

Web applications such as internet and intranet sites are important representations of
the Umicore brand identity. These pages give general guidance on how to use the
marques and basic elements effectively to ensure a consistent and coherent look.

The marque

On web applications the Umicore marque should always appear in the top right- @
hand corner, preferably on a white background. This is consistent with all other ; lzﬂ%’ . @
applications. Special .gif, .jpg and .png file formats can be used and have been VVIWM(S‘FN o o {QQ um iCOl'e

created for all web applications (see (D-Rom delivered with these guidelines).

The Umicore marque should always be clear and legible and should adhere to
the exclusion zone.

Internet and intranet sites should use the Umicore marque with the strapline
whenever possible, because it is a customer oriented application. However when . )
space issues arise, using the Umicore marque without the strapline is allowed. Width Umicore logo and m icor
The use of the strapline separately from the marque is only allowed when strapline is 180 pixels U ol h
presence in the same field of vision can be assured (e.g. one full screen large matwioly fra e
webpage without scrolling).

@

@

Colours used on the web um iCOI'e

When using the Umicore colour palette on the web, be sure to use the correct watwialsfro beifa, ‘i:(@
web colours and don't create your own colours.

As with all applications, it is important to ensure colours are complementary and
that you don't overuse colours on the same page.

&

Web pages with a black background (or shades of black for text) should only
be used for a specific reason or purpose (e.qg. the Group's image bank on the :
Group's intranet). umicore

Primary colour palette should be used  Secondary colour palette should be used on other sections of the internet and
on all homepages to create a strong intranet sites to help navigation.
link to the corporate brand.

Umicore Umicore
Sky Aqua
#0099CC #00CCCC

Umicore
Blue
#006699

Umicore
Violet
#660099

Umicore Umicore
Cherry Ruby
#CC3333 #CC3333

Umicore
Terracotta
#FF6633

Umicore
Green
#00CC00




Typography

Typography on the web should follow the same
principles as the other applications in these
guidelines. However, due to the web's restrictions,
Verdana is used instead of Dax for all html text
where possible. If Dax is required it should be
imported as a .gif formatted file and used for
headings, introductions or feature texts.
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Horizon line device

To be economical with space, the straight horizon
line device should be used on the web. When used
consistently this creates structure and unity across
all pages, and a clear isolation zone for the Umicore
marque.

Use the horizon line device only once per page.

Photography

Photography is an important way in which Umicore
can bring to life its mission 'materials for a better
life'. Do not overuse photography as it reduces its
impact and causes longer download times.

Here the photography should also follow the
principles set out in section 3.

DT Tt —

Create colour
synergy between
horizon line
device, text and —
photography to
create a unified
look. See page 4.4
for further details.
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Important note

For promotional purposes the Umicore marque can appear animated when used
in the top right corner and when delivered as a web banner for use in third
party web applications. The animation of the marque should be created always
respecting the brand guidelines (sizes, proportions, exclusion zone, colours, ...).
The marque cannot be distorted or broken up for animation reasons.

News & Events

The horizon line
device creates a
~ clear space for the

Umicore marque.

umicaore

Secondary colour
~ is being used to
highlight links.

-
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Advertising

These pages give guidance for advertising. This style uses many similar principles to
the literature system. See section 6 for further details. Dedicated campaigns can use
different styles, the use of the basic elements have to be compliant to the guidelines.

The position of the
marque and the
horizon line device
follows the same
principles as the
literature system. See
section 6 for further
details.

The straight horizon
line device can be
used.

Imagery can be
used to differentiate
Umicore from other
advertisements,

by creating a more
dynamic and vibrant
look.

All typography should —
follow the principles

set out in the

literature system.

Please note that
contact details
here are treated in
the same way as
captions.

Layout example for a generic advertisement

umicore
matmm{s*ﬂmwa (’Tﬂ‘
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Gérm—anﬁm Substrates:

Powerlng your Future'

¢’ all-about sustalnable energy

— 8 o U

I I

I
EUt iuscilla adiate delendlonsed mincill andrerostrud diamconsed eu !
facilisi. Luptat dolum nlsmodo diatem alisim ems augait prat lorercip L

leliquat. Tummoloreetiilla faccum nostrud tie er aute minis enim del
\ut la commodi amconsequis enim zzrit lutat.
Isi eu feugiam consecte (consecte dolore dolorm eum qui bla core

leugait nibh ea faccum quisit utet, suscidui blan vulput am vulputat

}faadulpls nibh eros alit, core deliquisit dit, sed mod enim dolorpe
rcilit eui eros nibh emplt lore esse consecte ex er si.

(clisi.
|

EUmi(ore Electro-oﬁti:( Materials

\Watertorenstraat 33, BE|- 2250 Olen, Belgium, |
}IE| +321424 57 02 -|Fgx +32142458 00 | |
substrates@umicore.com - http://substrates.umicore.com | 1

! o o
I

'nummy nostrud tat allr, velisit nit do odigna fep faci exero odolesto |

eriusto dolore eugait augue consectem ad dellquat Ut nostrud es-

! sis nim dolor senim aﬂpsusto dolut autatum mallummy numsand
| iationsed tat. Agnit aliquis dit, quat.

| Uptat iliquis eugait laor aliquis! ute estrud enli dulplt enim quatie
tem dunt inis dolenisi blan ut adignisisis accum venit essequi blaore !
iming esecte consequa( Ut velisl er se facil utpat nim iustrud del ing

tem velit, quipit nonsectet, consendre facil et; lutpate tinit wisl do od |
eu feuglamel vel il utem aut wis doloreetue tﬂo[oreet adipis diam,

| quat. Dui eniat, quatelex ex exeraesectem quamet at.
\dolorem quam zzrit labdre modolulpal sequatém vullaor ilis nim ea |

|
Agna aciduismolum ex estis| dion venim velis at. Ut vel elent augait |

| lor sed tio odionum sandre veliqui scilla core Voluptate ent nonse-
| quat la commolortis dit in etuer sis ate er inim. !
iIgna commolore dolem ulputpat lumsand |onsectem ercinim venis- 1 1 [ [
|
i

S

Umicore marque
with strapline or

— appropriate business

unit marques.

“ Important note

Use only images with
Umicore copyright approved
by Umicore management
and available in the Group's
image bank.

For more information about
images you can contact
Corporate Communication,
Brussels -

Ronny Van Loock or
CorporateCommunication@
umicore.com.

Background should
be a 20% tint of a
primary (corporate
ads) or secondary
(business unit or
product ads) colour.
See section 3 for
more details on
background colours
and the horizon line
device.

Advertisement should use the same grid as the literature spreads, and text can be set
similarly in 2 or 3 columns of text. See section 6 for further details.



Recruitment advertising

The example shows how business units, business
lines, departments and products of Umicore can use
the secondary colour palette. For further information
follow the principles of the product brochure cover
on page 6.3. It also shows how to lay out text when
more jobs are being advertised.
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Announcement advertising

Other types of advertisements, such as
announcements can use the same principles and
colour variations as recruitment advertisements.

umicore
il fra ol e

BERICHT AAN DE AANDEELHOUDERS VAN UMICORE

De buitengewone aandeelhoudersvergadering van Umicore heeft op  februar 2008 het voorstel van de raad van bestuur goedgekeurd
et gewone aandeel (ISIN BEO003626372) en de VWP stip (SIN BEOD05550216) te spiten met factor vt

DEZE BESLISSING TREEDT IN WERKING OP 29 FEBRUARI 2008.

EIGENSCHAPPEN VAN DE NIEUWE AANDELEN :
SN sEoos3es40er
. de aandelen :op na
Nt o NS o Bl oty 2 et 3008
- Twee stemrechten op de algemene vergaderingen
- Recht op dividenden te rekenen vanal deze betreffende het boekjaar 2007 en recht op elke toekomstige uitkering van winsten of
aciva

EIGENSCHAPPEN VAN DE NIEUWE VVPR STRIP :
- ISIN BEDO0S623948
- Vorm van de stips : 0p naam of gedemateriaiseerd op een effecteniekening
- Nolering op NYSE Euronex! Brussels vanal 29 februari 2008
- Voor te leggen voor

umicore
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Invincible
Even in the
toughest conditions
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umicore
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Looking for dynamic people

Innovative Infrared Optics

www.humanresources.umicore.com

Umicore Optics - Belgium
Phone  +3214245597
Fax +321424 5534

Example of a black & white 'teaser’
recruitment advertisement

Umicore Optic Materials - USA
Phone (918) 673 1659
Fax (918) 673 2121

optics@umicore.com

www.optics.umicore.com

\g van 25% naar 15%
boekjaar 2007

‘GEVOLGEN VOOR DE AANDEELHOUDERS VAN UMICORE VANAF 29 FEBRUARI 2008

HOUDERS VAN EFFECTEN OP EEN EFFEC
de VPR strips.

van het aantal o
Geen enkele formalitit ient vervuld te worden door deze aandeclhouders.

M ST ) R W s

e VVPR stips.
vande.
15 0p naam, 0
HOUDERS VAN GEDRUKTE EFFECTEN AN TOONDER
met ingang van 29 februari 2008
Het recht opelke tockomstge uikering von winsen of actva besit door Umicore

12 behoudenece e echenvatgehech aan coupas 1 ot 16 van deze asndelen

e gediukte VPR stips aan toonder die niet voorgelegd werden ter omwlsselmg ot nieave stips geven geen recht meer p cen
;eu:mdermgvan 3 de betaling van de dit vanal ot het
oekjaar

Vanaf dat ogenbiik nodigt Umicore zijn aandeelhouders houdende gedrukte aandelen en/of WR stips aan toonder uit om met ingang
van 29 februari 2008 hun effecten ter omwisseling voor te leggen:
~ Wtz voor inschriing van de nieuwe aandelen en/of VPR stips in het register van aandelenhouders van Umicore, en hen neer te
leggen op de maatschappelike zetel van Urmicore, Broekstraat 31, 1000 Brussel te attentie van de Juridische Directie
deze omwisseling wordt zonder kosten voor de aandeelhouder gedaan

van Unicore, om geregeld ofter
te ontvangen, om op een duid elke:
ntvangen oegekend doo e venootc,

- Hetu voorneeteggingvan de iewwe sandeie en/of WP stips i gedematertalscerde vorm op een effectevekening geopend
b cenfnoncile maeling I Selge

i 19 von winsten of ot te

g naar bi [ operatie kan g
~ telefonisch :  +32.2 227 73 447075 - 7039
- permail
- perfax 22217913
Umicore Tel. +32222773 44
Naamloze Vennootschap Fax 43222277913
Broekstraat 31 Email: info@umicore.com

8-1000 Brussel ‘Website: www.umicore.com

Example of product
advertisement

a Important note

Special image campaigns can invoke exceptional
situations where the campaign has to be different from
the 'standard' advertisements described above.

In this case a clear and detailed communication should

@

umicore

N

Example of
landscape format
recruitment
advertisement

accompany this campaign explaining why it doesn't
strictly follow the corporate guidelines.

Corporate Communication (responsible for corporate
quidelines) should always be involved in such projects.
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Different formats (continued)

These examples show how different formats work. These examples can be used for corporate, product and black & white recruitment advertisements.

Example of a tabloid recruitment advertisement

S

umicore

Customer Support Engineer
Building Products - Vilvoorde

Functie
Technische ondersteuning bieden aan de interne en externe verkoopteams, architecten en aannemers - het
PRO 7INC en project support team leiden - opleiding voor gebrulkers van VM ZINC® producten codrdineren

- technische inhoud van en brochures valideren - nieuwe
producten en systemen ontwikkelen en adviseren - contact houden met onderzoekscentra en certificatie-
instellingen.
Profiel
bouwkundig ingenieur of architect - ervaring in bouwsector - meertalig - people manager - communicatief
- creatief - resultaatgericht.

Electrical & Instrumentation (E&l) Maintenance Manager
Zinc Alloys - Balen

Functie
preventieve en curatieve E&l onderhoudswerken plannen en uitvoeren - betrouwbaarheid en
besc van de voor product

formuleren - toezien op kwaliteit en veiligheids-aspecten inzake E&l onderhoud - een 30-tal medewerkers
leiden.

Profiel

ingenieur - ervaring in onderhoud - meertalig - gedreven people manager - stressbestendig -
besluitvaardig - pragmatisch - goede planner.

Assistant Financial Controller - IT solutions/support oriented
Zinc Chemicals - Angleur (Luik)

Functie

IT programma’s van de business unit beheren - interne klanten van SAP tools opleiden en ondersteunen - IT
noden en d beschrijven - tentie verlenen bij de - integratie van controlling
processen van de verschillende business units.

Profiel

handelsingenieur financiewezen/accountancy - meertalig - ervaring bij voorkeur in een intemationale
industriéle omgeving - grondige kennis van SAP - goede training capaciteiten - teamspeler.

Internal auditor
Audit Department - Brussel (hoofdzetel)

Functie

wereldwijd operationele en financiéle audits in alle activiteitsdomeinen van Umicore uitvoeren - interne
controlesystemen opstellen en business risk analyses implementeren - Groep policies en procedures testen
en promoten.

Profiel

universitair diploma economie/financiewezen/informatica - ervaring in audit is een plus - kennis van
Engels en Chinees - analytisch - grondig - assertief - communicatief - bereid te reizen.

Assistant Process-IT Manager
Precious Metals Refining - Hoboken

Functie

verantwoordelijk voor het IT deel van automatiseringsprojecten - functionele analyses opstellen - PLC
programma’s opstellen en testen - assistentie verlenen aan productie bij implementatie en onderhoud.
Profiel

industrieel ingenieur elektriciteit, hanica - vitstekend

communicatief - teamspeler - sterk in maken van analyse en synthese - plannen en prioriteiten kunnen
stellen.

Naast een competitief salarispakket bieden wij je een uitgebreide waaier aan opleidingen en de kans om
je loopbaan binnen Umicore uit te bouwen.

Umicore s een materiaaltechnologiegroep. Ziin activiteiten zijn voornamelijk geconcentreerd rond vier bedrifssectorens:

Nieuwe Materialen, tenen en Speciale Zinkproducten. Elke bedijfssector
is opgedeeld in verschillende markigerichte business units. De Umicore Groep beschikt over industriele installaties op alle
continenten en verleent diensten aan een wereldwijd klantenbestand. De Groep boekte in 2005 een omzet van EUR 6,6
miljard en heeft op dit ogenblik ongeveer 14.000 mensen in dienst.

Geintereseerd? Bekijk de gedetailleerde functiebeschrijvingen op onze website
of stuur uw cv naar

www.humanresources.

Example of advertisement using the Umicore marque as 'signature'

This is

a dummy h

fA dummM sub—hejding

‘Uglamcoreet a“t qte dolortmlarﬁ \/ellt vullamet
augalt praesec\te\ et irit, qmplscupsusu llaortie
feugiam volortie' do del dlpsumsan erci tet ad
do eugiam dol‘ps‘trud magnit ing ea facipis| utat,
Nolore modigna commy niat. Lutatincipis nulla 1
feugait am dolor sectem iustrufl tmin ulput |
ut volorem venim quat am, secte dolesed te |
Consequ isisis gq erillamcommy nonsequat, |
summolestrud,epi blaorper alit,npm zzriliquat
ip ex exerostrudidit pratin henmm volore dit 1
lutat. Duisi. | | !
Rud do esendrem ver alis et lamet am |
|
|
|
|
|
|
|
|
|
|

:zzrlusadunt Vé‘nd‘ilt aliscid Ulplt,: cor sissent vel
ut adignimmin, vel ulluptat. Ut gmcon eniat.
An veliscin verosto odiat, vero consequam
dit, quipsustrufl kssent aliquamef lorperaesto
eu feuisit ulputat ummodipsusto consectem
autpatuerat. Ut r?iat. Ut alis nonsequis aut ad
ex estisl enissenjbh essectet, si. |
Ro eugiamc onsequam, cor se magnit, quis am!
doloreros augdit,aliquat wisserjinh quisis| del
il ut velis enissim do dolortis ad ex eumsand
‘reml ex etum ddlore mod et lorem zzriure rcilit'
aht iriuscin uta‘t,‘vendlplt ad elllsmol oboreet,
sum zzriliq uamconsed tatue delit wis ac- I
umsandre mdd elit il doloreet||dore delis aute |
corper sum quamet, veraesecte magna feugait
yelis nos do oq dolor ad dolor d‘ii‘ :
Idunt adipsus cic‘unt iriurem dqlobor erostin
utpat. Gue euisci endre dolenis modolor se 1
delessed dolenith quis acil ulpyté diamcon
ullaor augait nos alissit alismod olorem nim |
|
|
|
|
|
|
|
|
|
|
|

yelestolbh ero'doloreraese dolqtpat Duisl
et irit iustrud dlgna facidunt lor, adit nonulla
feugait enis alit at. Ulluptat prat dolutpatie
Imodolor sim veraese ctetum qfig adignim
eummodionseivolobor aliquam consed esto
| | [

coing

|
‘deI dolobor su(n‘vel ipit lobor seﬁwps uscipsu
sullt lum irit, quipsusto consequatuer iriustrud |
tie velit utat aut at adlpsustrud éumsan venim!
Velit amet lore] dip et, quis dolqbprper at. Ros
alis at, consediting et nummy nis aliqui et,
Quat, suscilla facin volor aut enldre velit alisis
nonum nibh er senisit wis diating el dit alit nos
ad tio el ut prdg%e ex esecte mhgnm blamet,
vent prat. Ut pragsenim in velendlon ullum |
ex ea adio odolupt atuero odolobore modit at 1
niamet nulput wis el irilla ad tat, Ut wisis adit |
niat wis eugiamniat, vulla feugue commy nos |
‘ad modio odipismodio odolore'dd dunt wisi. !
[ [ |
‘Henlbh essis dplum incil estisis,njt loreet wis
eros dolut ad etue commy nonum in volore 1
kuip ero od tat dugait luptatet arpet, com- |
mod ercipit wiscil utpat do erosto dolor justie |
‘tonsed tatin hé‘zﬁ‘t acipiscip essi efiure feum !
duiscidunt niam, venisi. | ‘ |
Facillamet lorel faccum doluptatet velenibh 1
ex et praessectef in henibh el ét, consectem |
nulput lut prats | o I
Volore ming et atum del ercilit augue eu feu- :
|
|
|
|
|
|
|
|
|
|
|
|
|
|

bue do consed mlnallummy nastrud magnim

ero odoloborem'nos nonse magnis augait at.
Facil dolent nullg feum dio ent pfat dolor irit
lorperit la facillummodion sequamet luptatu
mmolobortis| l‘Jt‘IUre consectenp erit diam zzrilit
ex eu feu feugue eum zzril dip efo od magna
facilis nis dolor ip eum iuscillaore del esenibh
a consequat, vér si tio doluptdt utpat, velit
alit aliquat utat. I

e

Important note

Advertising is the only application allowing the use of the Umicore
marque at the bottom right corner of a page as a 'signature'. In this case
the marque is not used in the right top corner of the page, nor is the
horizon line device used. The background should always be white.




Video

Video is an effective way to communicate worldwide Umicore's mission 'materials
for a better life' and to show Umicore's commitment to sustainable development and

social responsibility.

Animation of the basic elements

Since video is all about moving images, it is the only application where
animation of the basic elements is allowed. Be sure to respect colours, formats
and positioning.

The animation created should always respect the rules set out in section 3 and 4
of the guidelines.

The Umicore marque should always be animated in such a way that the end
shows the marque and the strapline as described in section 3. Its position is
centered and should be on a white background.
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Uniforms & clothing

Uniforms have a substantial influence on people and support the Umicore brand
internally as well as externally. It is therefore of utmost importance to adhere to unity
and coherence in applications.

Example of a safety helmet Example of a sports shirt

micoTe

Using the elements

The Umicore marque with and without strapline can be used. The strapline can
be used separately from the marque, but should always appear in the same
visual field.

The horizon line device should not be used on uniforms nor clothing.

0n the front view the Umicore marque should always appear in the upper right
corner (area of the human heart) when facing the person wearing the uniform
of clothing.

0n the back the Umicore marque with strapline should be used and always be
visually centered.

“ Important note

Certain items of sportswear can use the symbol as a background In case of doubt how to tackle exact positioning of the Umicore
element. Clothing is the only application allowing this exception. marque contact: Ronny Van Loock or
The symbol should NOT clash with the Umicore marque or the CorporateCommunication@umicore.com.

strapline and it should always appear in the same visual field.
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Vehicle livery

Vehicle livery is an important awareness building opportunity for Umicore. Use
these examples below as guidance when applying the elements to livery to ensure
consistency and unity with all other applications.

6 0n the sides the marque
@ should always appear in
the top right area.

umicore

Maium(sﬁm bt {qQ

0n the sides the strapline
should always appear in
the bottom left area.

umicore

“ Important note
In case of doubt how to tackle
exact positioning of the Umicore
marque contact:

sy -
______ e Ronny Van Loock or
— CorporateCommunication@
umicore.com.

Other vehicles

Smaller vehicles should not use the horizon line device or separate strapline from the marque.

e
umicore
il fr ot e

On the sides and back the marque with strapline should always
appear visually centered.
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Slide presentations

Company presentations are a vivid and important way to communicate the Umicore
brand. Presentations have an enormous impact on people internally as well as
externally. As a global company we have to make sure that all presentations have a
clear and consistent look & feel, based on standard provided templates.

Example of a company presentation layout

Introducing Umicore
A world leader in materials technology

Using the elements

Umicore's Corporate Communication department has developed a presentation toolkit - called WizKit® -
allowing staff to create professional presentations, ensuring unified and coherent communication in terms of
branding.

The WizKit® application can be downloaded from the Group intranet (CommunicationNet/WizKit® Centre) and
easily installed on your PC (no administrator rights required).

Templates for the various business units are available as well as professional and approved images. Charts
and diagrams, maps and other visual aids are available at your fingertips.





